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Ancillary benefits will be a greater differentiator this year
than ever before.
Benefits-related pressures can squeeze the life out of a
company. As skyrocketing costs and ballooning compliance
duties push more employers to a tipping point, companies
are slashing or eliminating their medical benefits – by far
the priciest of employer-sponsored offerings.

not all ancillary benefits are equal. Companies must choose
wisely if they want to maximize the return on these benefits.
“Employees these days are more diverse than ever and
because of this, each employee has their own unique needs,”
Drueke said. “Ancillary benefits provide employers with the
ability to meet these needs on a variety of levels. Providing
a robust benefit package consisting of a variety of ancillary
benefits will allow employers to attract and retain the best
employees of all age and talent levels.”

Those shrinking benefits, though, can crush a company’s
ability to recruit and retain a top-notch workforce. To remain
competitive, many employers are to turning to ancillary
products – such as dental, vision, life and disability insurance –
as a way to lighten the impact of reduced health care coverage
and to broaden the overall appeal of their compensation package.

A first step to crafting a benefits package with ancillary
choices that works is learning what others in your industry
or area are offering. Reliable benchmarks, such as those
provided by the new UBA Ancillary Products Survey by
United Benefit Advisors (UBA) allow employers to make
the best choices when selecting ancillary products that will
keep and attract superior employees.

The interest in these ancillary products likely will continue
to grow once the government-run health care exchanges
go online. Without the burden of a full health care plan,
many employers will have more flexibility to offer these
attractive benefits and may be more willing to include them
in their benefits offerings, according to Mary F. Drueke, vice
president of employee benefits at Swartzbaugh-Farber &
Associates, Inc., a UBA Partner Firm in Omaha, Neb.

The UBA Ancillary Products Survey – the only one of its
kind in the market today – will provide benchmarking data
broken down by size, industry and region from thousands
of employers across the country.

“In the past, employers have focused primarily on the medical
benefits because that is the largest expenditure,” Drueke said.
“We are now in an employee benefits environment that allows
employers to add a variety of ancillary lines to the benefits
offering for little or no additional cost to the employer.”

This publication provides only a preliminary sampling of
the data collected from a brief questionnaire included in UBA’s
2012 Health Plan Survey of 11,711 employers throughout the
country. The in-depth survey results will be available in the
late spring of 2013.

While the lower costs certainly are a plus for employers,
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DENTAL

Nearly three quarters of
employers offer dental coverage,
with nearly all of large employers
cover employees providing
the benefit.
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A regional breakdown shows
membership discounts are most
popular in the Northeast.
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MEMBERSHIP
DISCOUNTS
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GROUP TERM LIFE
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The larger the company, the
more likely it is to offer group
term life insurance.

AUTO OR HOME
INSURANCE

Employer-sponsored auto and
home insurance benefits are
most prevalent in the Northeast.
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SHORT-TERM
DISABILITY

An industry breakdown of
short-term disability coverage
shows that at least 31% of
employers in all major industries
offer the coverage.

LONG-TERM
DISABILITY

The construction, agriculture and
mining NAICS industries offers
long-term disability much less
often than the national average.
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IDENTITY THEFT
INSURANCE

This pie chart shows that large
employers again are providing a
product at a higher percentage
than small employers. The
national average of 2.7% would
be misleading for employers.

PET INSURANCE

Again, the data shows a difference
in coverage by employer size.
The ability to granulate the data is
invaluable for employers making
decisions on benefit products.
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